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GETTING STARTED 
•  10 Things You Can Do To Be Awesome 

•  Quick Overview 
•  How to Navigate Settings 

•  Building Your Awesome Profile 

•  Resources 

•  Q & A 



10 THINGS YOU CAN DO 
TO BE AWESOME 
1.  Make yourself searchable 
2.  Create a headline that is searchable 
3.  Identify your location 
4.  Customize your URL 
5.  Add a [GOOD] photo 
6.  Optimize your profile for search engines 
7.  Articulate your accomplishments & talents 
8.  Fill in the blanks 
9.  Become a consultant 
10.  Keep your profile up to date 



Do you have a LinkedIn 
profile? 

Don’t use your work email as 
your default account email 

Avoid unprofessional email 
addresses that reflect poorly 
on you  i.e. : 
partygirl3@hotmail or 
dsellers@aol.com 

Need an email account? Sign 
up for a free Gmail account 
at gmail.com 

 

QUICK OVERVIEW 
SIGNING ON 



Homepage - many features of 
the homepage can be hidden 
Suggested connections 
 
LinkedIn Newsfeed 
 
Who’s looked at your profile 
 
Your Connections 
 
Your Network 
 
Your Activity Feed 
 

QUICK OVERVIEW 
NAVIGATION 



Profile 

QUICK OVERVIEW 
NAVIGATION 



Settings 

QUICK OVERVIEW 
NAVIGATION 



Settings Homepage 

•  Easy edit access 

•  Set preferences 

•  Set broadcast 

•  Set security 

QUICK OVERVIEW 
NAVIGATION 



Turn on/off your broadcast of 
update activity. 

When you edit your profile 
you want to limit the amount 
of broadcasts of your profile 
until you have completed all 
edits. 

Remember to turn your 
broadcast back on once you 
have completed your 
updates. 

GET READY TO EDIT 



Modify your activity feed so 
only you see the changes 
while you are editing. 

GET READY TO EDIT 



1.  Edit your name 
information 

2.  Edit your profile 

3.  Edit your public profile 

READY TO EDIT 
3 QUICK LINKS 



Insure your basic 
information provides people 
the best way to find you 
Use your full name – add 
maiden name or nick name 

Create a professional 
headline – by default 
LinkedIn picks up your most 
recent title from your most 
recent position 
Use Raleigh-Durham, North 
Carolina Area to broaden 
your exposure in search 

Insure the Industry you 
select is correct for the 
position you want to get 

#1 MAKE YOURSELF 
SEARCHABLE - NAME, 
LOCATION, HEADLINE 



WHERE TO PUT YOUR DEGREE, 
CREDENTIALS, CERTIFICATIONS 
& LICENSES? 

PHD IN LAST NAME PHD IN HEADLINE 

Where you put your credentials is important to how you are found both in 
the LinkedIn searches, as well as searches in Google & Bing. 
LinkedIn provides specific sections for certifications & licenses, in addition to 
the name block. 



#2 & #3 CREATE A HEADLINE, 
IDENTIFY LOCATION 

WHAT YOU SAY HOW IT LOOKS 



I don’t know Dan 

Apologies to Dan in advance 

Dan’s a recruiter, and has a 
fairly good profile – but 
needs to fix his URL 

 

#4 CUSTOMIZE YOUR URL - 
LET’S TALK ABOUT URLS 



URL – “Universal Resource 
Locator”- i.e. Internet 
Address 
http://www.linkedin.com/in/
joannawolfe 

v. 
http://www.linkedin.com/
profile/view?id=38096297 
Easier to use for: 
•  Resume/CV 

•  Business Cards 
•  Email signatures 
Helps people find you faster 
Creates personal brand 
 

LET‘S TALK URLS 



LET’S TALK URLS 
EDIT PUBLIC PROFILE 



LET’S TALK URLS 
CUSTOMIZE SECTION CREATE URL 



How you look in search 
compared to others counts 

Apologies Cynthia! 

You are in a competitive 
market, you need every 
advantage 

#5 ADD A PHOTO – 
YOU NEED ONE 



LINKED IN PHOTOS – 
ADD ONE 

HOW PROFILES LOOK 
WITHOUT A PHOTO 

HOW PROFILES LOOK 
WITH A PHOTO 



A FEW WORDS 
ABOUT 
PHOTOS 
EVERY PHOTO YOU ARE ABOUT TO SEE IS 
ON LINKEDIN 



AVOID FAMILY 
PHOTOS 



AVOID OVERLY 
PERSONAL PHOTOS 



AVOID PHOTOS THAT DON’T 
SHOW YOU OR YOUR FACE 



AVOID 
SOMBER 

OR SCARY PHOTOS… 
Especially ones that look like mug shots 

 



PAY ATTENTION TO HOW A PHOTO 
MIGHT BE PERCEIVED  
(OR IF IT LOOKS LIKE IT CAME WITH A FRAME) 



AVOID UNPROFESSIONAL 
PHOTOS… 

…unless it is your 
profession 



Photos need to: 

Be in focus 

Be sized appropriately for 
the LinkedIn profile 

Show your face clearly 

Be Authentic 

 

Photos can be: 

Candid 

Relaxed 

Happy 

 

A PHOTO DOESN’T HAVE 
BE PROFESSIONAL TO BE 
GOOD  



A SMILE GOES A 
LONG WAY 



On to Number 6… 

ANYONE KEEPING COUNT? 



Search engines use the 
keywords found in the 
Background Summary 
section for indexing and 
providing search results. 

Consider adding common 
misspellings of your name to 
this section. 

Use a Specialties section to 
pack keywords for search 
and recruiters.   

#6 OPTIMIZE YOUR PROFILE 
FOR SEARCH ENGINES – 
LINKEDIN, GOOGLE & BING  



SUMMARY:  
IDENTIFY STRENGTHS 



SUMMARY:  
BIO FORMAT 



SUMMARY:  
SHORT 



SUMMARY:  
PERSONAL PHILOSOPHY 



Flesh out your talents 
Provide narrative and bullet 
points to identify work history 
accomplishments 
Experience does not have to 
read as resume or CV 
Don’t bother with experience 
prior to 2000 – unless specific 
to career path 
Use SMART as a guideline 
S - Specific 
M - Measurable 
A – Achievement 
R - Relevance 
T - Timeframe 

#7 ARTICULATE YOUR 
ACOMPLISHMENTS 



LinkedIn now offers additional 
categories to highlight your 
scientific career: 

•  Publications 

•  Patents 

•  Projects 

•  Professional Organization 
Affiliation 

•  Certification & Licensing 

•  Skills 

•  Awards & Honors 

•  Education 

 

#8 FILL IN THE BLANKS – 
PATENTS, PAPERS, 
RESEARCH, ETC… 



If you are not working, 
insure your skills are 
keeping current. 

Volunteer in your industry – 
document the work you do 
under consulting whether 
paid or unpaid. 

This stops gaps in your work 
history. 

You may actually pick up 
some work while you are 
working on your next 
opportunity. 

#9 BECOME A CONSULTANT 



Regularly review information 
for accuracy 
Remove dated and non-
relevant data 
Update with relevant links, 
publications, speaking 
engagements, presentations, 
papers, posters and other 
work 

Utilize media partners and 
links: 
•  Audio 
•  Video 
•  Web 
Post to Groups, Updates 

#10 KEEP YOUR 
PROFILE UP TO DATE 



RESOURCES 
•  LinkedIn Help Center 

•  http://help.linkedin.com/ 
•  LinkedIn Blog 

•  http://blog.linkedin.com/ 
•  LinkedIn Press Center 

•  http://press.linkedin.com/ 
•  LinkedIn on YouTube 

•  https://www.youtube.com/user/LinkedIn 
•  LinkedIn chat on Twitter – Tuesdays 8pm – 9pm EST 

•  #LinkedInChat 
•  Wake & Durham Tech both offer free LinkedIn classes 
 



It’s all about networking… 

QUESTIONS? 



THANK YOU 
Contact: 

Joanna Wolfe 
Connect on LinkedIn: 

http://www.linkedin.com/in/joannawolfe 

Twitter: @joannawolfe 

Email: wolfe.joanna@gmail.com 

This presentation is available at Dropbox 


